
International Marketing  (MM-405) AD/ II           1/2

TILAK MAHARASHTRA VIDYAPEETH, PUNE 
MASTER OF BUSINESS ADMINISTRATION (M.B.A.) 

EXAMINATION : MAY : 2015  

FOURTH SEMESTER   
Sub: International Marketing (MM-405)   

Date: 18/5/2015 Total marks: 60 Time: 2.00 pm to 4.30 pm 

SECTION - I 

Q.1 Fill in the blanks. (5)  

1 __________ and _________ are market entry modes used by organisations to enter foreign 

markets. 

 

2 The two types of trade barriers are __________ and ___________.    

3 GATT was transformed into_____________ which is an international organisation.  

4  ________________ and _________________ are two ways of exporting.  

5 _______________ and __________________ are different organizational structure for an 

International organisation. 

 

   

Q.2 Answer the following. (Any Two) (20) 

1 Explain the steps in International decision making.  

2 What is the Role and importance of International Research agencies in International Research? 

3 Describe the international market selection process.  

4 Discuss the Pricing methods used for international pricing.  

   

Q.3 Write notes on. (Any Two) (10) 

1 Quotas  

2 Built in export department structure  

3 Social and cultural environment  

   

SECTION - II 

Q.4 Case Study 

FUNPAINT is a paints and coloring material manufacturer company. It specialises in 

children's painting and coloring material. The company caters to the mass market and it has 

products that can cater to the mass market and the affluent class. 

The packaging and pricing for the products is different for the different segments of the 

market. The Indian market has reached its potential for this company’s products. The 

company now wants to diversify into newer markets. The company has identified Europe 

as a potential market. The European Union is very strict about the standard and quality of 

imported products. 

(15) 

C 
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Q.1 What are the different environmental factors like Economic, Legal, Technological, etc 

 that need to be considered while launching these products in China? 

Q.2  Suggest the appropriate market entry strategy for FUNPAINT. 

Q.5 Answer the following.  (10) 

 a)  Explain the various market entry methods used by an organization to enter an  

     International Market. 

 

 OR  

 b)  List down the characteristics of LDCs ( Less Developed Countries) and MDCs ( More  

     Developed Countries) 

 

 


